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Risks & Redemption

Social Media

�

Kortney Nordrum, Esq., CHC, CCEP

Investigations & Risk Consultant, Deluxe Corporation
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I am a lawyer, but I am not your lawyer –
nothing in today’s presentation is legal 
advice or should be construed as such.

Standard 
Disclaimers

�

I work for Deluxe, but everything you’re going 
to see and hear in the next 3 hours is my own 

opinion and does not reflect the views of 
Deluxe or it’s leadership. 
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“…in 2005 Facebook didn’t exist for most people, ‘Twitter’ was still a 
sound, the cloud was something in the sky, 3G was a parking space, 
applications were what you sent colleges, and ‘Skype’ was a typo…”   

– Thomas Friedman
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What is Social Media?
Websites and applications that enable users to create and share content or to participate in social networking 
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Announcing the new 
pope in St. Peter’s 

Square
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12 social media 
users added

EVERY SECOND
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47% of all online time is spent on Social 
Media
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Why Should I Care?

1
0
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#CecilTheLion
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POWER IN NUMBERS

Help them find it and establish yourself as a 
resource 

SOCIAL 
LISTENING
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THE RULES

The Rules
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CONCERTED 
ACTIVITY

VIRTUAL WATER COOLER
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YOUR 
EMPLOYEES CAN 

POST THIS… 
AND WORSE.

84% of ORGANIZATIONS USE SOCIAL MEDIA IN HIRING DECISIONS
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RACE, 
COLOR

RELIGION
SEX

PREGNANCY
NATIONAL ORIGIN

AGE
DISABILITY

GENETIC INFORMATION
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HARASSMENT

Employees will talk to and about each other on social media
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INTELLECTUAL PROPERTY ISSUES

INFRINGEMENT

D M C A
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DISTRIBUTE INFORMATION BROADLY & NON-EXCLUSIVELY

FTC RULES
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DISCLOSE ANY MATERIAL CONNECTION TO ENDORSERS

CLEAR 

&

CONSPICUOUS



13

Mevo Creative Presentation 3
7



14

Mergers & 
Acquisitions
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Unprofessional vs. unethical/illegal

�

It’s policy time!

DRAFTING 
TIPS
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ONE SIZE
DOES NOT

FIT ALL
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YOU CAN’T CONTROL.

4
7

BUT YOU CAN MANAGE
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THE NLRB SAYS:

DON’T. BE. VAGUE.
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ESTABLISH
OWNERSHIP

APPROVED BUSINESS USE

DEFINE CONTENT



18

WHAT IS CONSIDERED CONFIDENTIAL?

DESIGNATE A SPOKESPERSON
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AVOID!

DISCLOSURE DISCRIMINATION DEFAMATION

Expect & 
Plan 

For a 
CRISIS
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THIS IS A WHAT A CRISIS LOOK LIKE:
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HOW DO I START?
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Watch and Listen
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P O S

People

T

Objectives Strategy Technology

DO NOT FEED 


